
PARTNER RELATIONSHIP MANAGEMENT PROGRAM



PROGRAM OBJECTIVE  

Bose Professional is committed to collaborating 

with you to enrich and grow your business. As 

our partner, your success is our success. We are 

dedicated to providing you with product training 

and certification, design and technical service, 

sales and marketing tools, and targeted incentives. 

All developed to support your business, giving you 

the opportunity to excel in a competitive market.

THE BOSE PROFESSIONAL PRIORITY 

Founded on the belief that innovation begins with 

exploration, Bose Professional is dedicated to 

delivering the simplest path to incredible sound. 

The company’s spirit of invention is focused on 

creating systems that are easy to design, install, 

and operate for performance, commercial, and 

conferencing applications. These systems can 

be heard all around the world; in workplaces, 

houses of worship, universities, restaurants, retail 

stores, hotels, performing arts centers, and more. 

For more than 50 years, Bose Professional has 

partnered with AV integrators, system designers, 

installers, and consultants to build unforgettable 

audio experiences.

If you want to go fast, go alone;  

but if you want to go far, 

GO TOGETHER.

– AFRICAN PROVERB



Reseller partner portal
Online registration for immediate access to product 
details, solutions and training materials.

Project registration discount 
Opportunity for project discounts, when leading with 
Bose Professional, and specifying Bose Pro product 
solutions. Offers you a clear margin advantage.

Volume incentive rebate (VIR)*
Earn rebates when you meet/exceed defined  
annual sales goals.

*Program available in limited countries. Please contact your local Bose Professional office for details. 

Demonstration gear*
Discounted pricing for demonstration products 
supports your presales efforts, and may accelerate  
closing the sale. You may also acquire demonstration  
gear to feature in your office spaces. 

Qualified leads
Bose Professional Business Development team accesses prospecting tools and prequalifies leads from a range of 
sources; BoseProfessional.com, external databases, and events, before sharing opportunities with you.  

Bose Professional pre/post sales design support
Easy access to Business Music Systems Designer (BMSD) tool, Modeler 
designer software, Tech Data Sheets, CAD files and Architect’s & 
Engineering Specifications. Personal support when needed from  
talented Bose Professional Design Center team.

Access to on-site support for large projects. 

Multiple training methods to meet your needs and style 
On Demand, Instructor Led and Webinars. Many offer  
training certification and/or AVIXA renewal credits. 

Access to live and tailored portfolio trainings.

OPERATIONS SALES & TECHNICAL SUPPORT



Investment in annual co-marketing plan*
Collaborate with partners to implement plan that builds awareness 
and demand through digital presence, social media, training and 
customer-focused events (i.e., open house, sales meetings).

Co-branded marketing assets
Offer open files for co-branding and custom Call-to-Action. 

Installation case stories and press coverage throughout the year
Distributed to industry press, posted on social media platforms and BoseProfessional.com. Files available for reseller 
distribution. No charge to reseller.

CASE STUDY – PLACES OF WORSHIP  |  SOUTHCREST CHURCH
FROM CATFISH TO A 50,000-SQUARE-
FOOT CAMPUS: SOUTHCREST 
CHURCH’S MISSION TO UNIFY

Since 2000, SouthCrest Church has had a single-
minded vision to connect people to Jesus and to 
one another.

From its humble beginnings of gathering together 
in a catfish restaurant on Sundays to its current 
home in a 50,000-square-foot renovated 
warehouse, the SouthCrest community approaches 
everything it does with commitment and grace. 

Given the original nature of the church building, 
the large, open structure provides room to grow 
but also unique audio challenges that may not be 
present in more traditional structures. 

Matt McFadden, campus pastor, directs the 
creative arts endeavors at SouthCrest. Having 
joined several years ago, he now puts his 
experience as a touring musician and in live music 
to good use. His role as both a band member 
and sound system technician provided the 
combination SouthCrest needed to identify  
its audio needs and the structure’s limitations. 

McFadden’s goal was to evolve the audio 
experience to support the church’s mission 
and bring the worship environment as well as 
the media used to the level needed to engage 
all ages. 

HOW SOUTHCREST MAKES USE  
OF ITS MASSIVE SPACE TO BRING 
SOMETHING FOR EVERYONE

The numerous spaces within SouthCrest  
Church were used in a variety of ways, with  

each area providing opportunities to gather 
together or in smaller groups depending on  
age or meeting purpose. 

Separate form the main worship area, SouthCrest 
has a large student area where youth of varying 
ages can gather, worship, and engage with 
peers. The children’s area includes caregiving, 
space for Bible study, and play areas. Along with 
the medium-sized theater used for a variety of 
performance activities, there is also a café where 
all can meet up for a beverage or snack before 
and after services. 

The main worship auditorium provides seating 
for up to 700 members, and SouthCrest needed 
the ability to balance clear, intelligible speech 
and a range of live music. It was critical for audio 
levels to be comfortable to listen to throughout 
the entire space while fostering inspiration and 
nurturing togetherness. 

CASE STUDY – SPORTS  |  FRED KELLY STADIUM

the center of the experience at a stadium, Sunset 
Audio/Visual knew that Bose Professional would 
deliver a solution that lived up to the quality and 
capabilities needed. 

Confidence in the Bose brand, Sunset Audio/
Visual’s scope of experience, and the engineering 
know-how to predict the sound behavior and 
performance all delivered a winning combination 
and a state-of-the-art Bose sound system. 

The resulting sound system provided audio 
coverage throughout the stadium and included 
the ArenaMatch DeltaQ AM10, AM20 and AM40 
module array loudspeakers with an IP55 weather 
rating. For the stadium and other areas, the 
ArenaMatch AMU105 and AMU108 loudspeakers 
and the MB210-WR outdoor subwoofer provided 
the compact design and powerful sound quality 
to complement DeltaQ technology.

A SOLUTION READY TO INSPIRE, 
EDUCATE AND IMPACT STUDENTS AND 
FANS FOR DECADES TO COME

Starting from a sound system that consisted of 
only low-end loudspeaker on posts, the Fred Kelly 
Stadium now has the sound system Harvey and 
the executive team had hoped for. 

“Implementing AV technology into the arena 
created a great opportunity for local students, 
as well,” shared Stan Kjoder, integration 
specialist at Sunset Audio/Video. “Training 
students to run the system provides the schools 
a benefit of not just additional manpower, but 
another way for students to get engaged. Plus, 
it exposes them to a possible career field, too.” 

The resulting Bose sound system “provides the 
best sound education opportunity for students,” 
added Doug Green, territory sales representative 
for Bose Professional. “And the stadium can now 
serve as a template for other school districts of 
what’s possible.”

“Add Sunset AV’s training capabilities and 
commitment to customer service beyond project 
completion, and it was a partnership Fred Kelly 
Stadium was excited to have.”

With the new Bose sound system and the full 
renovation complete, the functionality of the 
stadium provides additional opportunities to host 
other sporting events, cinema nights with the new 
large video screen, music events and other high 
school performances. The stadium renovations 
truly deliver, securing an active and diverse future 
for the community. n

“Bose did an amazing job with their know-
how and teaching approach. They are 
committed to helping everyone involved 
understand the performance of the 
system, ensuring it’s exactly right.” 

— Scott Harvey, 
Senior Executive Director of Facilities,

Orange Unified School District

*Program available in limited countries. Please contact your local Bose Professional office for details. 

MARKETING ASSETS & TOOLS

CAFÉS & COFFEE SHOPS

With a wide variety of styles and 
mounting options, FreeSpace and 
DesignMax loudspeakers give you the 
flexibility you need to create a relaxing, 
comfortable, and productive atmosphere 
in almost any space. 

SPACE SAVING, DESIGN FRIENDLY, CLEAR, FULL SOUND

FreeSpace 3 Series II  
loudspeakers 

DesignMax  
loudspeakers

DesignMax  
pendant loudspeaker

logo

©2021 Bose Corporation.

To find out how Bose and Tazergy can help enhance  
the experience at your institution, contact:

Alysia Haywood 
VP of Sales and Client Experience 

678.359.6600 
alysia.haywood@tazergy.com

THE BOSE PROFESSIONAL PRIORITY 

In the pro audio industry, collaboration brings a huge advantage — because our partners  
are experts. System designers, integrators, installers, sound engineers, musicians.  

They know sound. And they continually help us make better products.

We help our partners build incredible pro audio experiences — so their  
customers’ businesses can be more successful, their workdays can be  

more productive, and their performances can be in the moment.

PRO.BOSE.COM
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CONTACT US

BoseProfessional.com


